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Date: 01/05/2025  

CC: Director General  
Deputy Director-General 

From: Executive Group Manager, People, Governance and Communications 

Subject: Review of the ACT Education Corporate Sponsorship Policy – engagement 
approach 

Critical Date:  16/05/2025 

Critical Reason: To complete 6-week consultation in term 2, 2025 

 

• DG  …/…/…  

Purpose 

To provide you with an update on the engagement approach for the review of the ACT 
Education Corporate Sponsorship Policy in 2025.  

Recommendations 

That you: 

1. Agree that consultation on the Directorate’s Corporate Sponsorship Policy 
commences in week 4 of term 2, or as soon as possible thereafter. 

Agree / Not Agreed / Please Discuss 

2. Note the Discussion Paper, Engagement Plan and Communications Plan as part of 
this update.   

 Please Discuss 

 

Yvette Berry MLA ....   ..…/.…./.…  

Minister’s Office Feedback 
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Background 

1. The ACT Government will update the ACT Education Corporate Sponsorship Policy that 
applies to ACT public schools and the Education Directorate in 2025.  

2. An updated policy will provide increased clarity and guidance around incoming and 
outgoing corporate sponsorship arrangements.  

3. It will promote greater consistency and strengthen values-aligned decisions and consider 
activities that promote gambling and fossil fuel products or companies. 

4. Engagement on the policy is planned to commence in Week 4, Term 2 and conclude in 
Week 9, Term 2. You will be briefed at the conclusion of the engagement period about 
the feedback received and proposed next steps.  

5. An updated policy is expected to be finalised by the end of Term 3 for implementation in 
the 2026 school year. 

6. Through the engagement process schools, stakeholders and community will be asked 
about the proposed criteria, decision making processes as well as the values aligning 
with the policy.  

7. School based staff (e.g. School Leaders, Business Managers) will be invited to provide 
feedback on resources that might support decision-making at the school level.  

8. A public Discussion Paper is at Attachment A.  

Issues 

9. On 4 March 2025, a motion was passed in the Legislative Assembly that called on the 
Government to: 

a. by the beginning of the 2026 school year, update Education Directorate 
policy to prevent fossil fuel and gambling companies from public school 
sponsorships, 

b. assist schools currently receiving money or sponsorship from any fossil fuel or 
gambling companies to transition to alternate funding as required, and 

c. by the last sitting week of 2025, ensure the Education Directorate: 
i. identifies which policy changes have been implemented, and provide 

timelines for policy changes which have not yet taken place, and 
ii. articulates all assistance provided to schools which have transitioned 

away from fossil fuel or gambling company funding. 

10. You agreed to carefully consider the outcomes of school and community engagement 
before making any decisions on an updated policy. 

11. Donations, gifts, grants, competitions and awards will be outside of the scope of this 
review. Any feedback received on these matters will be captured and considered 
separately. 
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Financial Implications 

12. Policy exclusions may result in a loss of some external financial assistance to schools and 
student learning opportunities (yet to be determined).  

Consultation 

13. A broad range of stakeholders across the community will be consulted on this policy 
update.  

14. A comprehensive Engagement Plan is at Attachment B. This will be discussed with your 
Strategic Communications Advisor. 

Internal 

15. Under the existing policy settings, the Directorate does not centrally administer 
sponsorship agreements or have visibility of schools’ engagement with national 
programs sponsored by fossil fuel, or other, companies. Work is underway to identify 
these arrangements.  

16. Schools have said that the current policy can be difficult to use to assess potential 
sponsorship opportunities. Through this review we will identify any resources (e.g. 
checklists) to be developed to support decision-making at the school level.  

17. All staff, including School Leaders will be invited to have their say through the public 
YourSay Platform.   

Cross Directorate 

18. The Education Directorate will seek advice on any other like engagements occurring 
across government this year, to ensure consistency in approach and messaging.  

External 

19. A cross-jurisdictional policy and procedure scan was conducted to assess management 
of sponsorship in public schools across the country. 

20. Consultation will be far reaching with a 6-week YourSay Platform engagement planned.   

21. Stakeholders will also be invited to provide feedback through meetings (including ACT 
P&C, AEU, ACTPA and other interested parties).  

22. Student voice will play an important part in this review. Students will have opportunities 
to provide input into the way schools support sponsorship through forums and the 
YourSay Platform.  

Work Health and Safety 

23. Nil. 

Benefits/Sensitivities 

24. In August 2024, a coalition of climate stakeholders wrote to you, the Chief Minister, and 
other Ministers urging a change to the education policy on corporate sponsorship to 

RECORD 1

Page 3 of 20



 

Tracking No.: FILE2025/24382 4 

OFFICIAL 

prevent fossil fuel company sponsorship of Leadership Awards and education programs 
in the Territory. Stakeholder representations were also made in relation to public 
schools’ engagement with organisations linked to weapons manufacture during 2024. 

25. As part of the review, it will be important to consider student need, to make sure ACT 
public schools can continue to offer the best possible learning opportunities and 
enrichment activities to their students. 

26. Our schools have strong connection to community, and this refreshed policy will support 
them to make good decisions about ways to enrich student learning that is aligned to our 
strong public education values. 

27. Currently, no other education authorities have corporate sponsorship policies that 
explicitly ban engagement with fossil fuel companies.  

Communications, media and engagement implications 

28. A Communications Plan is at Attachment C. This will be discussed with your Strategic 
Communications Advisor.  

29. There will be an opportunity for you to launch the consultation via social media and 
media release. 
 
 

Signatory Name: Paul Short, Executive Branch 
Manager, Communications 
Engagement and Government 
Support 

Phone: 6207 2809 

Action Officer:  Sally van Aalst, Senior Director 
Communications and Engagement 

Phone:  

 

Attachments 

 

Attachment Title 

Attachment A Discussion Paper   

Attachment B Engagement Plan 

Attachment C Communications Plan 
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ACT Education Directorate  
Corporate Sponsorship Policy 
Discussion Paper 
The Education Directorate recognises the value of partnerships and the importance of aligning with ethical 
sponsors who reflect the values, purpose and goals of our schools. Sponsorship arrangements in ACT public 
schools can strengthen community connections and enrich academic outcomes but they should not pose 
harm to students or their educational experience. 

ACT public schools are fully funded in excess of the national School Resourcing Standard and do not rely on 
sponsorships for core teaching and learning activities. However, it is acknowledged that sponsorship 
arrangements may provide mutual benefits to schools and businesses. This can include additional 
enrichment opportunities for students, community building activities and stronger partnerships with local 
businesses and organisations. 

Sponsorship arrangements do not apply to core educational activities associated with the implementation 
of the Australian Curriculum by ACT public schools. 

The ACT Government is seeking input in order to update to the Corporate Sponsorship Policy that applies to 
ACT public schools and the Education Directorate. The Corporate Sponsorship Policy was last reviewed in 
2016, and we expect the updated Policy will be in place from term 1, 2026. 

The updated policy will provide increased clarity and guidance around corporate sponsorship arrangements 
and promote greater consistency and strengthen values-aligned decisions by schools and across the 
Education Directorate.  

This discussion paper has been developed by the ACT Education Directorate to:  

> Summarise and review the policy issue  

> present options to help stakeholders provide feedback on the proposed policy response, and  

> seek broad stakeholder feedback including from students, families, educators and the community.  

Background and context  
ACT Government agencies have a range of partnership agreements that support the diverse business of the 
Territory and benefit the community. These partnerships represent opportunities to work together to 
deliver outcomes to students and their families. 

The current Corporate Sponsorship Policy allows sponsorship with local clubs, supermarkets and other 
businesses where the activity is consistent with the values, corporate purpose and goals of the individual 
schools, the Directorate and the ACT Government.  
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Donations, gifts, grants, competitions and awards are outside of the scope of this review however, the 
relationship between corporate sponsorship arrangements and related Directorate and Territory initiatives 
will be considered. 

Most sponsorship arrangements occur directly between local public schools and organisations/businesses 
within the parameters set out in the current Corporate Sponsorship Policy. Under the existing policy 
settings, the Directorate does not centrally administer sponsorship agreements or have visibility of school 
sponsorship arrangements.  

The Bonython Community Bike Track is one example of how sponsorship from local businesses provides 
benefit to students and the wider community. 

Sponsorships provide a type of partnership that may involve the provision of funds or services in exchange 
for acknowledgement, advertising or other benefits. The type of acknowledgement or advertising provided 
to a sponsor is given careful consideration. 

Under the current policy, where sponsorship is displayed on a sports uniform or given similar recognition, 
there are existing opt-out provisions for students and parents.  

Education authorities across Australia assess the appropriateness of sponsorship arrangements. Australian 
state/territory sponsorship policies consider corporate values in a variety of ways to ensure alignment with 
principles, values, vision, goals, and commitments. 

Additionally, certain restrictions are in place that prohibit sponsorship arrangements where there is harm 
that could be caused.  
 
For example, the current Corporate Sponsorship Policy prohibits sponsorship arrangements in the following 
categories:  
• Adult industry/pornography 
• Alcohol products 
• Anything illegal  
• Armaments/weapons manufacturing or sale 
• Banking programs  
• Tobacco products (including vapes) 
• Where conflicts of interest exist (for example, organisations regulated by the agency/staff personally 

benefiting). 

Jurisdictions may have other bans in place through program/policy restrictions. Further, bans may be in 
place for other government activities. For example, under the ACT Government’s Responsible Investment 
Policy, business activity exclusions that apply to listed company share investments include companies that 
own proven fossil fuel reserves including oil and gas and proven and probable coal reserves, including 
metallurgical and thermal coal reserves.  

On 4 March 2025 the Legislative Assembly passed a motion calling on the Government to update the 
Education Directorate Corporate Sponsoring Policy, by the beginning of the 2026 school year, to prevent 
fossil fuel and gambling companies from public school sponsorships and to report back to the Assembly by 
the last sitting week of 2025. 

The issue 

Sponsorship arrangements in ACT public schools should reflect the current values of our school 
communities and provide benefit without harm. 
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Consideration needs to be given to how educational benefits are achieved and any potential risks to 
students associated with sponsorship opportunities. 

Decisions to make, or extend, sponsorship agreements need to be ethical and demonstrate probity and 
integrity. Decision-making should result in the option that produces the most good and least harm, respects 
the rights of all affected, treats people equally and fairly, and best serves the community as a whole.  

The policy under review 

The ACT Education Directorate Corporate Sponsorship Policy Review seeks to increase clarity and guidance 
around incoming and outgoing corporate sponsorship arrangements for the Directorate, aligned with the 
values, corporate purpose and strategic goals of individual schools, the Directorate and the ACT 
Government. 

It also seeks to identify tools and resources that may be required to support schools with the decision-
making process.  

The aim of this process is to ensure the policy is contemporary, aligned with current values and fit-for-
purpose for ACT public schools and the rest of the Education Directorate.   

The policy needs to be clear and practical and support decision-making at a local level about what 
arrangements are appropriate for our schools. 

Following the end of the engagement period, a listening report will be published to communicate what we 
heard from the community. We commit to considering all feedback and we will balance this with a range of 
information such as best practice, the needs of schools and existing legislation to determine the final policy 
position.  

The ACT Education Directorate Corporate Sponsorship Policy will be updated to reflect available evidence 
and consideration of community and stakeholder concerns, and student and school needs.   

For consideration 
 
The Education Directorate is considering the key criteria below to establish the policy position for 
sponsorship in public schools. The intention of this approach is to ensure a practical policy solution and 
process that will meet community expectations. 

The sponsorship agreement will: 
1. align with the values and expectations of the school community 
2. benefit student learning and not cause harm to students, and  
3. follow a process that is practical, simple and easy for schools to apply.   

Questions to consider include: 

> What type of school activities/expenses are appropriate for sponsorship?  

> Should businesses with links to categories that are currently prohibited for ACT public school and 
program sponsorships be permitted to be sponsors?  

> Are there any additional sponsorship categories that should be prohibited for ACT public school and 
program sponsorships?  

> What criteria needs to be considered for making decisions on sponsorship?  

> How should the decision-making occur for sponsorship requests?  
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> What kind of acknowledgement or recognition is appropriate to provide for sponsors?  

> What options should parents or students have if they disagree with a sponsorship arrangement?  

The Education Directorate wants to hear from all areas of the ACT community on this important topic. All 
voices are important and valued. Feedback is being sought from students, teachers, school staff, principals, 
parents and carers, education stakeholders, and interested community members.  

Provide your input 
The information provided for consideration (above) is intended to stimulate ideas, suggestions, and 
feedback. We ask that you provide your views on the development of a policy position for corporate 
sponsorship in schools and address any of the above questions as you like.   

Feedback can be provided to XXXXXX or by participating on the YourSay conversations website: XXXX 
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In August 2024, a coalition of climate stakeholders wrote to the ACT Chief 
Minister, the Deputy Chief Minister/Minister for Education and Youth 
Affairs and several other Ministers urging a change to the education 
policy on corporate sponsorship to prevent fossil fuel company 
sponsorship of Leadership Awards and education programs in the 
Territory. Additionally, several stakeholder representations were made in 
relation to public schools’ engagement with organisations linked to 
weapons manufacture during 2024. 

Under the existing policy settings, the Directorate does not centrally 
administer sponsorship agreements or have visibility of schools’ 
engagement with national programs sponsored by fossil fuel, or other, 
companies.  

This process will consider the scope of the policy and how this supports 
decision-making at a local level about what arrangements our schools 
enter. 

Currently, no other education authorities have corporate sponsorship 
policies that explicitly ban engagement with fossil fuel companies.  

When do you need to commence 
engagement?  
 
When do you expect to close 
engagement? 

Engagement needs to be concluded by the end of term 2, 2025 to meet 
the project deadline of end 2025.  

Engagement is planned to commence in week 4, term 2 (19 May) and 
conclude in week 9, term 2 (29 June).  

Do you have a Communications 
plan? 

A Communications Plan including key messages and a communications 
action plan will be developed once the broad engagement approach is 
approved. 

Who do you need to hear from? Internal:  

• ACT public school teachers 

• ACT public school leaders 

• ACT public school staff 

• Education Support Office staff 

• Aboriginal and Torres Strait Islander Education team 

External: 

• ACT public school parents and carers 

• ACT public school students 

• ACT public school boards 

• ACT Council of Parents and Citizens Association 

• ACT Principals Association  

• ACT Education Union 

• Community and Public Sector Union 

• Ngunnawal Elders Council 

• Aboriginal and Torres Strait Islander Elected Body members 

• Conservation Council ACT Region 

• Canberra Parents for Climate 

• Comms Declare 

• ACT community  
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Do you intend to use YourSay 
Panel, and/or YourSay 
Conversations? 

YourSay Conversations will be used to collate feedback from external 
audiences.  

EDU Engage will be used to collate feedback from internal audiences.  

What tools will you use? YourSay Conversations 

• Quick poll 

• Message board (using visioner tool) with upvoting 

• Survey 

• Submissions 

EDU Engage 

• Survey 

Other 

• Consultation workshops with ACT public school teachers and 
leaders 

• Consultation workshops with ACT public school students 

• Stakeholder meetings with ACT Council of Parents and Citizens 
Association, ACT Principals Association, ACT Education Union, 
and Community and Public Sector Union.  

• Voicemail (for accessibility)  

• Conversations with a project team member and key areas within 
the Education Support Office – to be offered on an as-needs 
basis to ensure all stakeholders can engage on the project.  

How will you provide feedback to 
stakeholders/community? 

A listening report will be published summarising what we heard within 
one month of the conclusion of the engagement. The updated policy will 
be communicated to all stakeholders once finalised.  

How will you evaluate the process 
and the outcome? 

Engagement goals:  

• 20% staff engagement rate 

• 3,000 YourSay page views 

• 200 YourSay contributions 

• Barriers to participation in consultation process are identified 
and efforts made to overcome them. 

Listening Report published and is available to all stakeholders involved in 
the consultation process within 4 weeks of consultation closing. 

  
Timeline 

Engagement activity  Audience/target Date/Deadline Owner 

Set up voicemail All audiences Finalised by 
9 May 

Governance 

Discussion paper All audiences Finalised by 
9 May 

Governance 

YourSay Conversation page • ACT public school parents 
and carers 

• ACT public school students 

Approved by 
9 May  

Comms and 
Engagement (C&E) 
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• ACT public school boards 

• ACT community 

Live: 19 May-
29 June 

Community quick poll (YourSay 
Conversations) 

• ACT public school parents 
and carers 

• ACT public school students 

• ACT public school boards 

• ACT community 

Approved by 
9 May  

Live: 19 May-
29 June 

C&E 

Community message board 
(YourSay Conversations) 

• ACT public school parents 
and carers 

• ACT public school students 

• ACT public school boards 

• ACT community 

Approved by 
9 May  

Live: 19 May-
29 June 

C&E 

Community survey (YourSay 
Conversations) 

• ACT public school parents 
and carers 

• ACT public school students 

• ACT public school boards 

• ACT community 

Approved by 
9 May  

Live: 19 May-
29 June 

C&E and Governance 

EDU Engage page  • ACT public school teachers 

• ACT public school leaders 

• ACT public school staff 

• Education Support Office 
staff 

Approved by 
9 May  

Live: 19 May-
29 June 

C&E 

Staff survey (EDU Engage) • ACT public school teachers 

• ACT public school leaders 

• ACT public school staff 

• Education Support Office 
staff 

Approved by 
9 May 

C&E and Governance 

Staff consultation workshop  • ACT public school teachers 

• ACT public school leaders 

• ACT public school staff 

May Governance 

Student consultation workshop • ACT public school students May Governance 

Stakeholder meetings • ACT Council of Parents and 
Citizens Association 

• ACT Principals Association 

• ACT Education Union 

• Community and Public 
Sector Union 

May Governance 

Listening report All audiences 28 July Governance and C&E 

Finalised policy consultation 
meeting 

• ACT public school leaders September Governance 

RECORD 1

Page 14 of 20



 

 

Finalised policy request for 
feedback via email 

• ACT Council of Parents and 
Citizens Association 

• ACT Principals Association 

• ACT Education Union 

• Community and Public 
Sector Union 

September Governance 

 
Approvals 

Project/Engagement Action Officer: Lizzy Green Date: 11 March 2025 

Business Unit Head/Executive: Date: 30 April 2025 

Executive Branch Manager, Communications and Engagement Date: 30 April 2025 

Director General: Date: 
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Communications Plan 
Project: ACT Education Corporate Sponsorship Policy update 
engagement 
Directorate/Business Unit: Education Directorate 
Launch/release date: 19 May 2025 

Approved by:  
Action officer: Lizzy Green 
Date: 24 April 2025 

19 May Media release Via Minister Berry’s 
Office 

C&E 

19 May Email correspondence to key 
stakeholders to promote community 
engagement 

ACT Council of 
Parents and Citizens 
Association 
ACT Principals 
Association  
ACT Education 
Union 
Community and 
Public Sector Union 
Ngunnawal Elders 
Council 
Aboriginal and 
Torres Strait 
Islander Elected 
Body 
Conservation 
Council  
Canberra Parents 
for Climate 
Comms Declare 
Aboriginal and 
Torres Strait 
Islander Education 
team 
ACT public school 
boards 

Governance 

19 May Community content for sharing Yarning Brew via 
Aboriginal and 
Torres Strait 
Islander Education 
team 

Governance 

19 May Social media post EDU Facebook, 
Instagram and X 
Minister Facebook 
ACTGOV Facebook 

C&E 

20 May Staff notice 
• Promoting staff engagement 
• Newsletter and social media 

content to promote community 
engagement 

All-staff bulletin C&E 
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Communications Plan 
Project: ACT Education Corporate Sponsorship Policy update 
engagement 
Directorate/Business Unit: Education Directorate 
Launch/release date: 19 May 2025 

Approved by:  
Action officer: Lizzy Green 
Date: 24 April 2025 

Week 
commencing 
19 May 

Proposed EDM article Our Canberra EDM C&E 

Week 
commencing 
9 June 

Social media post EDU Facebook, 
Instagram and X 

C&E 

10 June Reminder notice All-staff bulletin C&E 

Week 
commencing 
23 June 

Social media post EDU Facebook, 
Instagram and X 

C&E 

30 June Update EDU Engage page EDU Engage C&E 

30 June Update YourSay Conversations page YourSay 
Conversations 

C&E 

Following end 
of consultation 

Draft listening report ACTGOV template Governance 

28 July Publish listening report YourSay 
Conversations and 
EDU Engage 

C&E 

29 July Staff notice promoting published 
listening report 

All-staff bulletin C&E 

29 July Social media post promoting published 
listening report 

EDU Facebook, 
Instagram and X 

C&E 

Finalisation of 
policy 

Draft implementation comms plan as 
required 

 C&E 
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Stakeholder 
Organisation

Stakeholder 
Name

Feedback 
method

Stakeholder contact details
Date 
Feedback 
Received

Content 
Manager 
Reference

Feedback Risks Identified by Stakeholder
Risk Category 
(*ACTIA Risk 
Matrix)

Stakeholder Recommendations/Proposed Actions SD (Project Manager) assessment

2. That the policy explicitly recognise corporate involvement in education as a form of 
advertising directed at children: The sponsorship policy would be more effective—and its intent 
clearer—if it explicitly recognised corporate involvement in education as a form of advertising. 
Activities such as sponsorships, awards, and branded competitions serve the same fundamental 
purpose of advertising: to promote a company’s brand, shape public perception, and infl uence 
consumer behaviour...Framing corporate involvement with schools as advertising aligns the policy 
with established public health approaches, which recognise the benefi ts of protecting children 
from marketing by industries whose products or practices cause harm, and clarifies the rationale 
for excluding certain industries from engaging with students. Framing corporate involvement as 
advertising therefore strengthens the policy’s coherence and reinforces its protective purpose.

2. That the policy explicitly recognise corporate involvement in 
education as a form of advertising directed at children

Considered for protections in policy

3. That the scope of the policy be expanded to cover all forms of corporate involvement in 
education, including donations, gifts, grants, competitions, and awards and apply to external 
organisations: Sponsorship is only one of the ways corporate entities advertise to children in 
schools. Donations, gifts, grants, competitions, events, and awards are also forms of advertising 
that seek to promote a company's brand, improve public perception, and infl uence behaviour...

If the goal is to protect students from advertising by harmful 
industries, then scope of the policy should be expanded to 
apply to all forms of corporate involvement including 
donations, gifts, grants, competitions, events and awards. 
Equally, the policy should apply to external organisations 
that deliver educational events, awards, competitions - and 
the like - that are branded by prohibited industries. There is 
no clear justification for allowing external organisations to 
act as intermediaries for harmful industries to advertise to 
children; protection from harmful industries should not 
depend on whether the engagement is direct or through a 
third party.

Reputation 
(Image) / 
Compliance & 
Regulation

3. That the scope of the policy be expanded to cover all forms of 
corporate involvement in education, including donations, gifts, 
grants, competitions, and awards and apply to external 
organisations

Not agreed - the policy scope covers incoming and outgoing sponsorship

4. That the Education Directorate increase oversight of corporate engagement in schools:  
Increased oversight will improve compliance and give the Education Directorate clearer visibility 
over the scale, nature, and impact of corporate involvement in schools. And with greater oversight, 
the Directorate can ensure that schools are not inadvertently breaching the policy.
This is especially important when it comes to weapons manufacturers, where companies often 
market themselves as “advanced technology,” “aerospace,” or “engineering” companies, 
obscuring their core business - and their status as an industry prohibited from sponsoring 
education in the ACT.
To reduce the administrative and compliance burden on schools, the Education Directorate can 
implement a procedure that requires corporate entities to warrant their suitability, with reference to 
the prohibited industries list.

For example, FIRST Australia is a national STEM competition 
that has major global weapons manufacturers as sponsors. 
Children who participated in the FIRST Australia finals in 
2023 received collateral branded by weapons manufacturer 
RTX, competed for awards named by RTX, saw a 
promotional video and welcome message from an RTX 
executive, heard repeated recognition of RTX, and were 
asked to applaud and thank RTX for its support. Under the 
current policy, an ACT school would not be permitted to 
enter into a direct sponsorship with RTX. But the very same 
students may participate in a FIRST Australia competition, 
and be exposed to RTX advertising - an inconsistency that 
undermines the intent of the policy. This inconsistency 
applies to other industries currently restricted under the 
current policy. For example, while a tobacco company is 
prohibited from directly sponsoring a school event, the 
policy does not prevent that company from making a 
donation, offering an award, or branding a third-party service 
provider involved in the event. In each case, the company 
gains access to students and the opportunity to promote its 
brand—despite the underlying risks and ethical concerns 
remaining unchanged.

Reputation 
(Image) / 
Compliance & 
Regulation

4. That the Education Directorate increase oversight of corporate 
engagement in schools

Agreed - change in threshold proposed

We generally support these proposed criteria and submit that they support a position that fossil 
fuel company sponsorship should be prohibited under the Corporate Sponsorship Policy.  
Involvement of the fossil fuel industry in schools has long been controversial. The Discussion Paper 
states that ‘Decisions to make, or extend, sponsorship agreements need to be ethical and 
demonstrate probity and integrity.’ Continued use of fossil fuels contributes to significant 
environmental and social harms, and consequently, investment in fossil fuel is widely recognised 
as not being an ethical form of investment and does not align with community expectations.

Proposed prohibited category

1. Alignment with Community Values:                                                                                                                                               
The Standing Committee on Public Accounts considered that government investments should 
adhere to the ‘same ethical standard expected by the community’ and recommended the ACT 
Government divest the Superannuation Provision Account and Territory Banking Account from 
holding in companies associated with fossil fuels. These recommendations are incorporated in the 
ACT Government’s Responsible Investment Policy which excludes companies that own fossil fuel 
reserves from being available for investment.
This approach should extend to sponsorship funds received by the ACT Government, including the 
Education Directorate, particularly as ‘all sponsorship monies become monies of the Directorate’.

Public school sponsorship by fossil fuel companies should be 
prohibited under the Corporate Sponsorship Policy on the basis 
that:                                                                       1.  It aligns with 
recommendations made by the Standing Committee on Public 
Accounts that government investments should adhere to community 
expectations. Proposed prohibited category

2. Beneficial and not harmful to students
The ACT Climate Change Strategy 2019-2025 acknowledges that continued release of greenhouse 
gas emissions is causing dangerous climate disruption. It is recognised that children and young 
people are the most impacted by climate emergencies. In our view, corporate sponsorships by 
companies directly contributing to climate change cannot be considered beneficial to students.
Excluding companies that are harming, rather than benefiting, the ACT community from public 
school sponsorship opportunities demonstrates the ACT’s commitments to combating climate 
change and supporting student wellbeing.

2. Children and youth are the most at risk of harm caused by climate 
emergencies and the fossil fuel industry is a key driver of climate 
change in Australia.

Proposed prohibited category

3. Consistent approach to ACT sponsorship policies
To ensure consistency across the whole of government, the Corporate Sponsorship Policy should 
align with values and expectations placed upon other Directorates. We refer, for example, to the 
ACT Government’s Responsible Investment Policy which excludes companies that own fossil fuel 
reserves.
Corporate sponsorships provide an opportunity for companies to self-promote and generate 
community goodwill. While distinct from donations, tax benefits may be available to the sponsoring 
companies, to the extent that corporate sponsorships provide advertising opportunities.
The Education Directorate should consider whether it is appropriate to associate itself with, and

3. This would implement a consistent and unambiguous approach to 
ACT sponsorship policies.

Proposed prohibited category

4. ACT’s Commitment to addressing climate change and net zero
The ACT has formalised its commitment to addressing climate change through its Climate Change 
Strategy 2019-2025 setting ambitious targets of reducing emissions by 50-60% (from 1990 levels) 
by 2025, and steps towards achieving net zero emissions by 2045. To allow and accept 
sponsorship from fossil fuel companies in ACT public schools contradicts this commitment.

4. It clarifies and solidifies the ACT Government’s commitment to 
addressing climate change and the transition to net zero emissions 
by 2045.

Proposed prohibited category

01/07/2025 SUB25/22564Environmental 
Defenders Office em
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ID Date 
Submitted

What is your 
current 
involvement 
with ACT public 
schools?

What is 
your 
current 
involvemen
t with ACT 
public 
schools?2

What is 
your 
current 
involvemen
t with ACT 
public 
schools?3

What is 
your 
current 
involvemen
t with ACT 
public 
schools?4

What is 
your 
current 
involvemen
t with ACT 
public 
schools?5

What is 
your 
current 
involvemen
t with ACT 
public 
schools?6

What is 
your 
current 
involvemen
t with ACT 
public 
schools?7

Column7 What type 
of school 
activities/e
xpenses are 
appropriate 
for 
sponsorship
?

What type of 
school 
activities/exp
enses are 
appropriate 
for 
sponsorship?2

What type of 
school 
activities/expense
s are appropriate 
for sponsorship?3

What type of school 
activities/expenses 
are appropriate for 
sponsorship?4

What type of school 
activities/expenses 
are appropriate for 
sponsorship?5

What type of school 
activities/expenses 
are appropriate for 
sponsorship?6

What type of 
school 
activities/expense
s are appropriate 
for sponsorship?7

Should businesses with 
links to categories that 
are currently prohibited 
for ACT public school and 
program sponsorships be 
permitted to be sponsors?

Should 
businesses with 
links to 
categories that 
are currently 
prohibited for 
ACT public school 
and program 
sponsorships be 
permitted to be 

Should 
businesses with 
links to 
categories that 
are currently 
prohibited for 
ACT public school 
and program 
sponsorships be 
permitted to be 

Are there any 
additional 
sponsorship 
categories that 
should be 
prohibited for 
ACT public school 
and program 
sponsorships? 
These are some 

Are there any 
additional 
sponsorship 
categories that 
should be 
prohibited for 
ACT public school 
and program 
sponsorships? 
These are some 

Are there any 
additional 
sponsorship 
categories that 
should be 
prohibited for 
ACT public 
school and 
program 
sponsorships? 

Are there any 
additional 
sponsorship 
categories that 
should be 
prohibited for 
ACT public 
school and 
program 
sponsorships? 

Are there any 
additional 
sponsorship 
categories that 
should be 
prohibited for 
ACT public 
school and 
program 
sponsorships? 

Are there any additional 
sponsorship categories that 
should be prohibited for ACT 
public school and program 
sponsorships? These are some 
categories banned by other 
Australian authorities:6

Are there any additional 
sponsorship categories that 
should be prohibited for ACT 
public school and program 
sponsorships? These are 
some categories banned by 
other Australian authorities:7

Are there any additional 
sponsorship categories that 
should be prohibited for ACT 
public school and program 
sponsorships? These are some 
categories banned by other 
Australian authorities:8

What criteria needs to be considered 
for making decisions on sponsorship?

What criteria needs to 
be considered for 
making decisions on 
sponsorship?2

What criteria needs to 
be considered for 
making decisions on 
sponsorship?3

What criteria needs to 
be considered for 
making decisions on 
sponsorship?4

What criteria needs to be 
considered for making 
decisions on 
sponsorship?5

What criteria needs to 
be considered for 
making decisions on 
sponsorship?6

What criteria needs to be 
considered for making 
decisions on sponsorship?7

Should decision-
making occur 
locally or centrally 
for sponsorship 
requests?

Should decision-
making occur locally 
or centrally for 
sponsorship 
requests?2

Should 
decision-
making 
occur locally 
or centrally 
for 
sponsorship 
requests?3

What kind of acknowledgement 
or recognition is appropriate to 
provide for sponsors?

What kind of 
acknowledgement or 
recognition is 
appropriate to 
provide for 
sponsors?2

What kind of 
acknowledgement 
or recognition is 
appropriate to 
provide for 
sponsors?3

What kind of 
acknowledgement 
or recognition is 
appropriate to 
provide for 
sponsors?4

What kind of 
acknowledgement or 
recognition is 
appropriate to 
provide for 
sponsors?5

What kind of 
acknowledgement or 
recognition is 
appropriate to 
provide for 
sponsors?6

What options 
should parents or 
students have if 
they disagree with 
a sponsorship 
arrangement? 
Students should be 
able to opt out of:

What options 
should parents or 
students have if 
they disagree with 
a sponsorship 
arrangement? 
Students should be 
able to opt out of:2

What options should 
parents or students 
have if they disagree 
with a sponsorship 
arrangement? 
Students should be 
able to opt out of:3

What options should 
parents or students 
have if they disagree 
with a sponsorship 
arrangement? 
Students should be 
able to opt out of:4

Are there any other improvements you would like to see made to the 
policy?

Current student Previous 
student

Parent or 
carer of a 
current 
student

Parent or 
carer of a 
previous 
student

Parent or 
carer of a 
future 
student

ACT 
community 
member

Employee 
of ACT 
Education 
Directorate

Other Curriculum Events Sports teams Awards Infrastructure 
projects

Technology/other 
resources

Other Yes No Unsure Fossil fuels Gambling Local clubs Religion Fast food Pharmaceuticals (drugs) Anything that promotes 
violence (e.g. gaming)

Other Enhancement of student learning and 
experiences

Value provided to 
school and local 
community

Type of products or 
services marketed by 
the organisation

Marketing methods 
used by the 
organisation

Poor conduct of the 
organisation (e.g. as an 
employer or unsafe 
products)

Impact the 
organisation’s products 
and processing have on 
the environment

Other Locally by 
individual schools 
or business areas 
with a central 
register

Centrally by the 
Education Support 
Office

Unsure Logos included on signage Logos included on 
sporting uniforms

Advertisements in 
school newsletters

Advertisements at 
events

Recognition in 
communications (e.g. 
websites, media and 
social media)

Other wearing a 
sponsored uniform

attending a 
sponsored event

being photographed 
participating in a 
sponsored activity

Other

11
30

95 Jul  06  2025  
11:56 PM

Board 
Chair  

 
 

 

1 1 1 1 1 Non-ongoing spon                                1 1 1 1 1 1 1 1 1 1 1 1 1 Declaration of potentia l  
confl i cts  of interest such as  
personal  relationships  
between sponsors  and ACT 
Directorate employees  or 
school  board members . The 
the school  i s  not at ri sk of 
becoming dependent on 
the sponsorship (i f 
ongoing)

1 1 1 1 1 1 Sponsor logos  
should not be 
a longs ide school  
logos

1 1 1 Parents  and 
s tudents  should be 
free to share thei r 
concerns  via  
communication with 
the school  and 
School  Board  and 
have the right to not 
participate or 
use/consume the 
i tems  or sponsor 
purchased i tems  
associated with the 
sponsor.

In the context of prohibi ted categories  here in the ACT this  
seems to include bus inesses  such as  the Labour Club  Hel lenic 
Club etc. These clubs  have a  long his tory of sponsorships  for 
loca l  community organisations  and ini tiatives . I  do  however  
think accepting sponsorship from any club that sel l s  a lcohol  or 
provides  gambl ing services  i s  inappropriate for the school  
community. 

Further cons iderations  need to be determined  these include:
- Eva luating best practices  from s imi lar juri sdictions  to see how 
sponsorship arrangements  have been managed productively in 
smal l  school  settings  in Austra l ia  and international ly (USA or via  
smal l  private schools ).
- Es tabl i shing clear metrics  for assess ing both the short and long 
term impact of sponsorship on educational  outcomes  and 
community wel l -being.
- Open dia logue with s takeholders  (including parents  teachers  

        

11
28

85 Jul  04  2025  
04:09 PM

Member 
of P&C

1 1 1 1 1 1 1 1 1 1 1 1 1 1 Unregulated socia l  media  pla 1 1 1 1 Integri ty in adverti s ing their 
products  and commercia l  
operations  e.g. treatment 
of workers  poss ible 
corruption

1 1 1 1 1 1 1

11
27

84 Jun 23  2025  
10 03 AM

1 1 Banking  Religious 
organisations 
(secular doesn't = 
atheistic)  arts 
organisations

1 1 1 1 Ensuring diversity of 
opportunities  by not freezing 
out particular types of 
organisations

1 1 1 1 1 1 Reintroduce school banking. Allow all religious organisations an equal 
opportunity to sponsor schools  "secular" doesn't mean atheistic. It doesn't 
mean the absence or prohibition of anything religious from schools  it 
means neutrality between all religions and non-religious 
organisations/views.

11
27

30 Jun 18  2025  
01 22 AM

1 1 1 1 1 1 1 1 1 Anything - corporate sponsorship 
should be completely banned  
kids shouldn't be exposed to 
advertisements even in subtle 
form

The criteria should simply be 
that it has to be a public good or 
service or non-profit to be 
considered for sponsorship.

1 I am unequivocally opposed to the introduction of corporate sponsorship in 
ACT public schools. While I understand the financial pressures schools 
face  exposing children to advertising and marketing in their learning 
environments is harmful and inappropriate. Schools should be places of 
education  not commercial influence. I expect this submission may be 
disregarded  but I feel it’s important to voice my deep concern regardless.

1E
05 Jun 15  2025  

07 51 PM
1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1E
05 Jun 13  2025  

11 50 AM
1 None 1 1 1 1 1 1 The military 1 1 1 1 1 None of the above is 

appropriate
1 1 1

11
26

79 Jun 12  2025  
07 39 PM

1 1 1 1 1 1 1 1 1 1 1 1 1 The most important aspect is 
how our students and teachers 
are impacted by the financial 
support. Where many parents 

      

1 1 1 1 1 1 1 1 1

11
26

04 Jun 07  2025  
03 17 PM

1 1 1 Equity/diversity 
programs  e.g. 
breakfast or lunch 
provision  help 
with excursion fees

1 1 1 1 1 Political Parties. Lobbying 
organisations

1 1 1 1 1 Whether the organisation is 
listed or being investigated by a 
federal or Territory authority 
responsible for national 
security  criminal law  
corporate law or taxation law

1 1 1 1 1 1

11
25

42 Jun 05  2025  
08 12 PM

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 The argument for prohibiting fossil fuel company sponsorship

More Australian children are losing years of good health to diseases caused 
by air pollution from burning fossil fuels than tobacco smoke  while fossil 
fuels are also linked to respiratory illness  cancer  and pregnancy 
complications.

Climate change  predominantly caused by burning fossil fuels  is the 
greatest threat to our children’s future wellbeing.

In addition  fossil fuel companies have a documented history of using 
sponsorship and advertising to ‘greenwash’ their pollution  influencing 
debate in attempts to stop actions that reduce climate pollution. 

Our kids will not be prepared for future challenges if their education is 
influenced by legacy coal  oil and gas companies  whose priority is to slow 
the clean energy transformation.

In recognition of the negative effects of fossil fuel influence on education  
and intervention from renowned climate scientist Prof Lesley Hughes  
Macquarie University dropped Santos branding of a school science 
program in 2022. And the national science museum  Questacon  dropped 
two fossil fuel sponsors the same year.

Restrictions on fossil fuel advertising are supported by the UN Secretary 
General  The Royal Australian College of General Practitioners (RACGP)  
Doctors for the Environment and more than 200 health groups and 

          

11
24

36 May 29  2025  
05 29 AM

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 All external sponsorship must be in the ‘spirit’ of engaging and enhancing 
the educational experience of the students and must not be driven by profit 
motives. 

School staff  executives and board members must undertake conflict of 
interest declarations.

There must be independent oversight and review.

Sponsorships should be drafted in a way to allow for tax deductions form 
the donating organisation.

1E
05 May 27  2025  

04 05 PM
1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1E
05 May 27  2025  

03 30 PM
1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

11
23

89 May 27  2025  
01 17 PM

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 I would hope that the 
sponsorship 
component would 
encourage rather then 
isolate children and 
families. If this is the 
case  we haven't got 
the settings right.

Managed centrally is an important aspect to this. I could see sponsorship 
coming from the school community which could raise potential conflicts of 
interest. 
Also some of our schools actively seek sponsorship  for example Garran 
Primary School has a 'sponsor us' on their website. I would hope that a 
comms strategy is employed to ensure the approach is more equitable. 
You might like to seek a sponsorship approach that is not assigned to a 
school in the first instance  but is a matching process where the sponsor 
and school have aligned values. This could also address the equity gap 
experienced by some schools that receive little to no voluntary 
contributions  while others are more flush.

1E
05 May 27  2025  

12 20 PM
1

1E
05 May 27  2025  

09 08 AM
1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1E
05 May 27  2025  

08 06 AM
1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

11
23

81 May 27  2025  
06 29 AM

Retired 
educatio
n 
employee

none 1 1 1 1 1 1 1 1 NOTHING should sponsor 
schools

should not be considered 1 NOTHING shouldn't happen We are going down the American school system if you start this - a slippery 
slope. The American school system is filled with advertisements  
curriculum centred sponsorship etc  etc. It is inequitable. It is not the best 
system.
Maybe look at Finland and the Nordic school systems to see their success. 
Why do we always follow UK or USA?
This survey also does not allow for a NO at the start. So it's ONLY about 
sponsorship meaning youre doing it. Not really feeling very good about this 
at all. Sorry.
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D Completed 

Date/Time
Status What role do you play 

in ACT public schools?
What role do 
you play in 
ACT public 
schools?2

What type of 
school 
activities/expense
s are appropriate 
for sponsorship? 
Select all that 
apply: 

What type of 
school 
activities/expense
s are appropriate 
for sponsorship? 
Select all that 
apply: 3

What type of 
school 
activities/expense
s are appropriate 
for sponsorship? 
Select all that 
apply: 4

What type of 
school 
activities/expense
s are appropriate 
for sponsorship? 
Select all that 
apply: 5

What type of school 
activities/expenses are 
appropriate for 
sponsorship? Select all 
that apply: 6

What type of school 
activities/expenses are 
appropriate for 
sponsorship?Select all 
that apply: 

What type of school 
activities/expenses 
are appropriate for 
sponsorship? 
Select all that apply: 
7

What type of school 
activities/expenses 
are appropriate for 
sponsorship?

The current policy prohibits sponsorship 
arrangements in adult industry/pornography, 
alcohol products, anything illegal, 
armaments/weapons manufacturing or sale, 
banking programs, tobacco products 
(including vapes), and where conflicts of 
interest exist. 

Are there any additional sponsorship 
categories that should be prohibited for 
ACT public school and program 
sponsorships? These are some categories 
banned by other Australian 
authorities:Select all that apply.

Are there any additional sponsorship 
categories that should be prohibited 
for ACT public school and program 
sponsorships? These are some 
categories banned by other Australian 
authorities:Select all that apply.8

Are there any additional sponsorship 
categories that should be prohibited 
for ACT public school and program 
sponsorships? These are some 
categories banned by other 
Australian authorities:Select all that 
apply.9

Are there any additional sponsorship 
categories that should be prohibited 
for ACT public school and program 
sponsorships? These are some 
categories banned by other Australian 
authorities:Select all that apply: R4 4

Are there any additional sponsorship 
categories that should be prohibited 
for ACT public school and program 
sponsorships? These are some 
categories banned by other 
Australian authorities:Select all that 
apply: R4 42

Are there any additional 
sponsorship categories that 
should be prohibited for ACT 
public school and program 
sponsorships? These are some 
categories banned by other 
Australian authorities:Select all 
that apply: R4 6

Are there any additional 
sponsorship categories that 
should be prohibited for ACT 
public school and program 
sponsorships? These are 
some categories banned by 
other Australian 
authorities:Select all that 
apply: R4 7

Are there any additional 
sponsorship categories that 
should be prohibited for ACT 
public school and program 
sponsorships? These are some 
categories banned by other 
Australian authorities:Select all 
that apply: R4 8

Are there any additional sponsorship 
categories that should be prohibited 
for ACT public school and program 
sponsorships? These are some 
categories banned by other 
Australian authorities:Select all that 
apply: R4 8 1

What criteria needs to be considered for 
making decisions on sponsorship?Select 
all that apply: R5 1

What criteria needs to be 
considered for making decisions on 
sponsorship?Select all that apply: 
R5 2

What criteria needs to be 
considered for making decisions on 
sponsorship?Select all that apply: 
R5 3

What criteria needs to be considered for 
making decisions on sponsorship?Select 
all that apply: R5 4

What criteria needs to be considered 
for making decisions on 
sponsorship?Select all that apply: R5 5

What criteria needs to be considered 
for making decisions on 
sponsorship?Select all that apply: R5 6

What criteria nee    
considered for m  
decisions on 
sponsorship?Se    
apply: R5 7

     
    

    
 

92
06 45 26/05/2025 

11:19:26 AM
Started Education Support 

Office staff
na Curriculum Events Sports teams Awards Infrastructure projects Technology/other 

resources
na na Yes Fossil fuels Gambling na na Fast food Pharmaceuticals (drugs) Anything that promotes 

violence (e.g. gaming)
na na Enhancement of student learning and 

experiences
na Type of products or services marketed 

by the organisation
Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

92
21

61 26/05/2025 
10:12:44 PM

Completed School leader na na na na Awards Infrastructure projects Technology/other 
resources

na na No na Gambling Local clubs Religion Fast food Pharmaceuticals (drugs) na na na Enhancement of student learning and 
experiences

Value provided to school and local 
community

Type of products or services marketed 
by the organisation

na Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

na na

92
21 68 27/05/2025 

12:23:25 PM
Completed Classroom teacher na Curriculum Events Sports teams Awards na Technology/other 

resources
na na No Fossil fuels Gambling Local clubs Religion Fast food na na na na Enhancement of student learning and 

experiences
Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

92
21 72 27/05/2025 

4:29:03 PM
Started Education Support 

Office staff
na np np np np np np np np np np np np np np np np np np np np np np np np np

92
21

74 27/05/2025 
5:01:21 PM

Completed Education Support 
Office staff

na na Events na na na na na na Unsure Fossil fuels Gambling Local clubs Religion Fast food Pharmaceuticals (drugs) Anything that promotes 
violence (e.g. gaming)

na na Enhancement of student learning and 
experiences

Value provided to school and local 
community

na na Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

Other      
     

92
21 76 28/05/2025 

10:48:18 AM
Started Education Support 

Office staff
na np np np np np np np np np np np np np np np np np np np np np np np np np

92
21

78 28/05/2025 
11:35:41 AM

Completed Classroom teacher na na Events na Awards Infrastructure projects Technology/other 
resources

na na Unsure Fossil fuels Gambling na Religion Fast food Pharmaceuticals (drugs) Anything that promotes 
violence (e.g. gaming)

Other There is no evidence that video/online 
gaming in general promotes violence 
in the real world. There also needs to 
be measures which limit 

Enhancement of student learning and 
experiences

Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

Other       
    

92
21 79 28/05/2025 

2:15:17 PM
Completed School leader na Curriculum Events Sports teams Awards Infrastructure projects Technology/other 

resources
na na No na Gambling na na na na Anything that promotes 

violence (e.g. gaming)
na na Enhancement of student learning and 

experiences
Value provided to school and local 
community

Type of products or services marketed 
by the organisation

na na Impact the organisation’s products and 
processing have on the environment

na

92
21 93 3/06/2025 

3:56:14 PM
Completed Education Support 

Office staff
na Curriculum Events Sports teams Awards Infrastructure projects Technology/other 

resources
na na Yes Fossil fuels Gambling na Religion na Pharmaceuticals (drugs) Anything that promotes 

violence (e.g. gaming)
na na Enhancement of student learning and 

experiences
Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

92
78 51 10/06/2025 

3:33:39 PM
Completed Education Support 

Office staff
na na na na na na na na na No Fossil fuels Gambling Local clubs Religion Fast food Pharmaceuticals (drugs) Anything that promotes 

violence (e.g. gaming)
na na Enhancement of student learning and 

experiences
Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

93
63 77 17/06/2025 

3:19:10 PM
Started Education Support 

Office staff
na na Events Sports teams na Infrastructure projects Technology/other 

resources
na na No na Gambling na na na na Anything that promotes 

violence (e.g. gaming)
na na np np np np np np np

93
63

78 17/06/2025 
3:56:51 PM

Completed Classroom teacher na na Events Sports teams Awards na Technology/other 
resources

Other Activities that could 
be assisted by 
community service 
organisations such 

   

Yes Fossil fuels Gambling na na Fast food na Anything that promotes 
violence (e.g. gaming)

Other weapons companies, and anything 
that promotoes war

Enhancement of student learning and 
experiences

Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

Other       
   

93
63

81 18/06/2025 
12:14:40 PM

Completed Education Support 
Office staff

na na Events Sports teams Awards Infrastructure projects Technology/other 
resources

na na Unsure Fossil fuels Gambling na Religion Fast food Pharmaceuticals (drugs) Anything that promotes 
violence (e.g. gaming)

na na Enhancement of student learning and 
experiences

Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

Other      

93
63

82 18/06/2025 
3:03:20 PM

Completed School leader na na Events Sports teams Awards na na Other Specialty camps e.g. 
music camp

Yes Fossil fuels Gambling na Religion na na na Other Military na Value provided to school and local 
community

Type of products or services marketed 
by the organisation

na Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

na na

93
63 98 19/06/2025 

4:14:06 PM
Started Education Support 

Office staff
na np np np np np np np np np np np np np np np np np np np np np np np np np

93
64 00 19/06/2025 

4:44:07 PM
Completed Education Support 

Office staff
na Curriculum Events Sports teams Awards Infrastructure projects Technology/other 

resources
na na Unsure Fossil fuels Gambling Local clubs Religion Fast food na Anything that promotes 

violence (e.g. gaming)
na na Enhancement of student learning and 

experiences
Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

93
64 04 20/06/2025 

11:35:54 AM
Completed Education Support 

Office staff
na na Events Sports teams Awards na na na na na Fossil fuels Gambling na Religion na na Anything that promotes 

violence (e.g. gaming)
na na Enhancement of student learning and 

experiences
Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

93
64

11 21/06/2025 
10:42:09 AM

Completed School leader na na na na Awards Infrastructure projects na na na No Fossil fuels Gambling Local clubs Religion Fast food Pharmaceuticals (drugs) Anything that promotes 
violence (e.g. gaming)

Other political association Enhancement of student learning and 
experiences

Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the 
organisation

Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

93
64 14 23/06/2025 

10:41:09 AM
Started Classroom teacher na np np np np np np np np np np np np np np np np np np np np np np np np np

93
64 28 23/06/2025 

1:52:15 PM
Started Education Support 

Office staff
na np np np np np np np np np np np np np np np np np np np np np np np np np

93
64

68 24/06/2025 
9:12:44 AM

Completed School leader na na Events Sports teams Awards Infrastructure projects Technology/other 
resources

na na No na Gambling na Religion na na na na na Enhancement of student learning and 
experiences

na Type of products or services marketed 
by the organisation

na Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

na na

93
77 42 24/06/2025 

2:30:40 PM
Completed Classroom teacher na na Events Sports teams Awards na na na na No Fossil fuels Gambling na Religion Fast food Pharmaceuticals (drugs) na na na Enhancement of student learning and 

experiences
na na Marketing methods used by the 

organisation
Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

na na

93
78 27 25/06/2025 

8:46:55 AM
Completed Education Support 

Office staff
na Curriculum Events Sports teams na Infrastructure projects Technology/other 

resources
na na Yes na Gambling na na na Pharmaceuticals (drugs) Anything that promotes 

violence (e.g. gaming)
na na Enhancement of student learning and 

experiences
Value provided to school and local 
community

na na na na na

93
79

15 26/06/2025 
8:04:53 AM

Completed School leader na na Events na Awards Infrastructure projects Technology/other 
resources

na na No Fossil fuels Gambling na Religion na na Anything that promotes 
violence (e.g. gaming)

na na Enhancement of student learning and 
experiences

Value provided to school and local 
community

Type of products or services marketed 
by the organisation

na Poor conduct of the organisation (e.g., 
as an employer or unsafe products)

na na

94
82

71 30/06/2025 2:26:02 
PM

Completed Classroom teacher na na Events Sports teams Awards Infrastructure projects Technology/other resources na na Unsure Fossil fuels Gambling na Religion na Pharmaceuticals (drugs) Anything that promotes violence 
(e.g. gaming)

na na Enhancement of student learning and 
experiences

Value provided to school and local 
community

Type of products or services marketed 
by the organisation

Marketing methods used by the organisation Poor conduct of the organisation (e.g., as 
an employer or unsafe products)

Impact the organisation’s products and 
processing have on the environment

na

94
83

32 3/07/2025 10:23:21 
AM

Completed Education Support Office 
staff

na Curriculum Events Sports teams Awards Infrastructure projects Technology/other resources na na Yes Fossil fuels Gambling na na na na na na na Enhancement of student learning and 
experiences

na Type of products or services marketed 
by the organisation

Marketing methods used by the organisation Poor conduct of the organisation (e.g., as 
an employer or unsafe products)

na na
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Should decision-making occur 
locally or centrally for sponsorship 
requests?: R6

The ACT Government Brand Guardian 
sets out how school logos are used and 
the extent to which sponsors can be 
recognised in branding.  What kind of 
acknowledgement or recognition is 
appropriate to provide for 
sponsors?Select all that apply: R7 1

The ACT Government Brand Guardian 
sets out how school logos are used and 
the extent to which sponsors can be 
recognised in branding.  What kind of 
acknowledgement or recognition is 
appropriate to provide for 
sponsors?Select all that apply: R7 2

The ACT Government Brand Guardian 
sets out how school logos are used and 
the extent to which sponsors can be 
recognised in branding.  What kind of 
acknowledgement or recognition is 
appropriate to provide for 
sponsors?Select all that apply: R7 3

The ACT Government Brand Guardian 
sets out how school logos are used and 
the extent to which sponsors can be 
recognised in branding.  What kind of 
acknowledgement or recognition is 
appropriate to provide for 
sponsors?Select all that apply: R7 4

The ACT Government Brand Guardian 
sets out how school logos are used and 
the extent to which sponsors can be 
recognised in branding.  What kind of 
acknowledgement or recognition is 
appropriate to provide for 
sponsors?Select all that apply: R7 5

The ACT Government Brand Guardian 
sets out how school logos are used and 
the extent to which sponsors can be 
recognised in branding.  What kind of 
acknowledgement or recognition is 
appropriate to provide for 
sponsors?Select all that apply: R7 6

The ACT Government Brand 
Guardian sets out how school 
logos are used and the extent to 
which sponsors can be recognised 
in branding.  What kind of 
acknowledgement or recognition 
is appropriate to provide for 
sponsors?Select all that apply: 
R7 6 1

It is recognised that the community has 
diverse views and values. Although a 
sponsorship agreement may be decided to 
be appropriate for a school, individual 
students and parents may disagree with a 
sponsorship decision. What options should 
parents or stud

It is recognised that the community has 
diverse views and values. Although a 
sponsorship agreement may be decided to 
be appropriate for a school, individual 
students and parents may disagree with a 
sponsorship decision. What options 
should parents

It is recognised that the community has 
diverse views and values. Although a 
sponsorship agreement may be decided 
to be appropriate for a school, individual 
students and parents may disagree with a 
sponsorship decision. What options 
should parents or s11

It is recognised that the community has 
diverse views and values. Although a 
sponsorship agreement may be decided 
to be appropriate for a school, 
individual students and parents may 
disagree with a sponsorship 
decision. What options should parents 
or s12

It is recognised that the community has 
diverse views and values. Although a 
sponsorship agreement may be decided 
to be appropriate for a school, 
individual students and parents may 
disagree with a sponsorship 
decision. What options should parents 
or s13

Are there any other improvements you would like to see made to the policy?: 
R9 1 M

Made by the Education Support 
Office centrally

Logos included on signage Logos included on sporting uniforms na na Recognition in communications (e.g. 
websites, media and social media)

na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na np

Made by the Education Support 
Office centrally

Logos included on signage na Advertisements in school newsletters na Recognition in communications (e.g. 
websites, media and social media)

na na na attending a sponsored event being photographed participating in a 
sponsored activity

Other sports uniform opt out should only apply 
if students are buying the uniform.  If it's 
supplied there is no opt out.  The 
decision to allow the sponsorship 
shouldn't be offensive in the first place.  

There's too much grey in sponsorship in public schools.  

If they're funded appropriately then it's not needed.  

Sponsorship will increase the gap between those that have get more with their 
connections, those that doesn't have connections do without, again.   

Locally by individual schools or 
business areas with a central register

Logos included on signage na na na Recognition in communications (e.g. 
websites, media and social media)

na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na na

np np np np np np np np np np np np np np

Made by the Education Support 
Office centrally

na na na Advertisements at events na Other Recognition at relevant events wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na Significant effort made to communicate why corporate sponsorship is necessary in 
2025 in terms of school resourcing - if its not funded, why is it happening? 




            np np np np np np np np np np np np np np

Locally by individual schools or 
business areas with a central register

na na Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

na na na na being photographed participating in a 
sponsored activity

na na na

Unsure na na Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

na na na na being photographed participating in a 
sponsored activity

na na na

Made by the Education Support 
Office centrally

Logos included on signage Logos included on sporting uniforms Advertisements in school newsletters na Recognition in communications (e.g. 
websites, media and social media)

na na na attending a sponsored event being photographed participating in a 
sponsored activity

na na na

Made by the Education Support 
Office centrally

na na na na na na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na na

np np np np np np np np np np np np np np

Made by the Education Support 
Office centrally

na na Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

Other Acknowledgement verbally at 
assemblies when a representative is 
present; on social media linking and 
logo

wearing a sponsored uniform na being photographed participating in a 
sponsored activity

na na If looking at sponsorship look for a local organisation over a national one, do not 
accept international organisations, unless they are a community service 
organisation.

Locally by individual schools or 
business areas with a central register

na na na na Recognition in communications (e.g. 
websites, media and social media)

na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na Any ESO or school-based staff member involved in any aspect of an event seeking 
or receiving sponsorship or any aspect of any program in schools that could be 
seen to benefit the image of any industry or corporation should be obliged to 
declare a conflict of interest should one exist.

Locally by individual schools or 
business areas with a central register

Logos included on signage Logos included on sporting uniforms Advertisements in school newsletters na Recognition in communications (e.g. 
websites, media and social media)

na na na na na na na I think advertising is fine as long as it's ephemeral, newsletters, programmes, 
temporary signage. I would not want to see buildings named the Suncorp dance 
studio for example.

np np np np np np np np np np np np np np

Locally by individual schools or 
business areas with a central register

na Logos included on sporting uniforms Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na na

Unsure na na Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

na na wearing a sponsored uniform na being photographed participating in a 
sponsored activity

na na na

Made by the Education Support 
Office centrally

Logos included on signage na Advertisements in school newsletters Advertisements at events na na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

Other participation It worries me that financial corporations such as the  are having 
political sway in the education system. These companies who make large profits do 
not have a place in ACT Public Schools curriculum. They aren't educators. 
Curriculum is very political; it absolutely should not be funded outside what the 
government can provide. If corporations such as the  want to 
support public schools, then targeting student wellbeing and health (reach out 
programs) are the only ethical way for this to happen. Curriculum is not to be 
sponsored in any shape or form.

np np np np np np np np np np np np np np

np np np np np np np np np np np np np np

Locally by individual schools or 
business areas with a central register

Logos included on signage Logos included on sporting uniforms Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na I am wondering about the concept of 'crowd sourced' sponsorship such a 'go fund 
me' type sponsorship.  I think this would be an excellent way to manage community 
fund raising for specific events or facilities. 

Locally by individual schools or 
business areas with a central register

na Logos included on sporting uniforms Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

na na na attending a sponsored event being photographed participating in a 
sponsored activity

na na na

Locally by individual schools or 
business areas with a central register

na na Advertisements in school newsletters Advertisements at events na na na na na being photographed participating in a 
sponsored activity

na na na

Locally by individual schools or 
business areas with a central register

Logos included on signage na Advertisements in school newsletters Advertisements at events Recognition in communications (e.g. 
websites, media and social media)

na na na na na na na The policy is one thing but what would be really beneficial is more support in the 
management of the process, templates for sponsorship prospectus documents, 
MOU agreements that can be used as approved.  Also support in developing a 
register of potential list of sponsors for particular events and help in seeking out 
opportunities.

Unsure Logos included on signage Logos included on sporting uniforms na na Recognition in communications (e.g. 
websites, media and social media)

na na wearing a sponsored uniform attending a sponsored event being photographed participating in a 
sponsored activity

na na na

Locally by individual schools or 
business areas with a central register

Logos included on signage Logos included on sporting uniforms na na Recognition in communications (e.g. 
websites, media and social media)

na na na attending a sponsored event being photographed participating in a 
sponsored activity

na na na

RECORD 6

Page 2 of 2



Ti
m

es
ta

m
p Activities 

ACT public schools get all the money they need to 
run properly and to support your learning. However, 
sometimes schools work with local businesses or 
organisations to provide opportunities for students. 
These partnerships can  help build a stronger school 
community and create good relationships with 
people and groups nearby.
1.      What type of school activities/expenses do you 
think are appropriate for sponsorship? (Select all 
that apply)

Sponsors
Some businesses are not allowed to sponsor 
schools. This means they can’t give money or 
support in exchange for things like advertising. For 
example, schools can’t be sponsored by companies 
that make or sell things like alcohol, cigarettes or 
vapes, weapons, or anything illegal. However, a 
business that is linked to one of these things might 
still be allowed to help. For example, a brewery 
(which makes alcohol) can’t be a sponsor but a 
sports club that sells alcohol at its venue can still be 
a sponsor, because selling alcohol isn’t their main 
job.
2.      What types of businesses/organisations do you 
think should not be allowed to be  sponsors for 
school events and activities? (Select all that apply) 

Acknowledgement and recognition
Think about what advertising would be okay in your 
school or how schools could acknowledge sponsors 
in return for their support.
3.      What kind of acknowledgement or recognition 
is appropriate to provide for sponsors?

Different people, different opinions
Schools make decisions about sponsorships 
arrangements carefully to make sure they’re 
suitable for the school. However, people in our 
communities have many different views and values. 
That means some students or parents might not 
agree with a sponsorship, even if the school thinks 
it’s okay.
4.      What options should students/parents have if 
they disagree with a sponsorship arrangement? 

Students should be able to say no to:

7/
2/

20
25

 1
6:

08
:0

9 Awards, Technology (like devices, tools or 
programs), Events, Sporting Teams, Learning plans, 
Educational organisations such as Duolingo or Khan 
Academy 

Religion (churches), Anything that promotes 
violence (like gaming), Fossil fuels (gas), Gambling 
(pokies)

Advertisements at school events, Advertisements in 
school newsletters, Sponsor logos on signs at the 
school, Sponsor logos on school sporting uniforms, 
recognition in communications (like on our 
websites, in the media or on social media)

Attending a sponsored event, Wearing a sponsored 
uniform, Being photographed participating in a 
sponsored activity

7/
2/

20
25

 1
6:

08
:2

2 Awards, Construction Projects, Technology (like 
devices, tools or programs), Events, Sporting Teams

Fossil fuels (gas), Gambling (pokies), Depends on 
the intensity of the club. I also don't think that 
religious organisations should be allowed to 
spoonsor schools unless they are sponsoring a 
school that specialises in that religion (e.g. 
Canberra Christian School)

Advertisements at school events, Advertisements in 
school newsletters, Sponsor logos on signs at the 
school, recognition in communications (like on our 
websites, in the media or on social media), School 
events could be directly to advertise something*

Attending a sponsored event, Wearing a sponsored 
uniform, Being photographed participating in a 
sponsored activity, Students (and parents) should 
be allowed to voice their concerns for a sponsorship 
arrangement

7/
2/

20
25

 1
6:

09
:1

5 Awards, Construction Projects, Technology (like 
devices, tools or programs), Events, Sporting 
Teams, Learning plans

Anything that promotes violence (like gaming), 
Fossil fuels (gas), Gambling (pokies)

Advertisements in school newsletters, Sponsor 
logos on school sporting uniforms, recognition in 
communications (like on our websites, in the media 
or on social media)

Attending a sponsored event, Wearing a sponsored 
uniform, Being photographed participating in a 
sponsored activity

7/
2/

20
25

 1
6:

10
:3

6 Construction Projects, Technology (like devices, 
tools or programs), Events

Fossil fuels (gas), Gambling (pokies) Advertisements in school newsletters, recognition in 
communications (like on our websites, in the media 
or on social media)

Attending a sponsored event, Wearing a sponsored 
uniform, Being photographed participating in a 
sponsored activity

7/
2/

20
25

 1
6:

33
:5

5 Awards, Construction Projects, Technology (like 
devices, tools or programs), Events, Sporting Teams

Religion (churches), Anything that promotes 
violence (like gaming), Fossil fuels (gas), Gambling 
(pokies)

Advertisements in school newsletters, recognition in 
communications (like on our websites, in the media 
or on social media)

Attending a sponsored event, Wearing a sponsored 
uniform, Being photographed participating in a 
sponsored activity

7/
3/

20
25

 1
7:

42
:2

7 Awards, Construction Projects, Technology (like 
devices, tools or programs), Events

Medicine (drugs), Anything that promotes violence 
(like gaming), Fossil fuels (gas), Gambling (pokies)

Advertisements in school newsletters, Sponsor 
logos on signs at the school, Sponsor logos on 
school sporting uniforms, recognition in 
communications (like on our websites, in the media 
or on social media)

Wearing a sponsored uniform, Being photographed 
participating in a sponsored activity

7/
3/

20
25

 2
0:

38
:5

0 Construction Projects, Technology (like devices, 
tools or programs), Events

Medicine (drugs), Anything that promotes violence 
(like gaming), Fossil fuels (gas), Gambling (pokies)

Advertisements in school newsletters, Sponsor 
logos on signs at the school, Sponsor logos on 
school sporting uniforms

Attending a sponsored event, Wearing a sponsored 
uniform, Being photographed participating in a 
sponsored activity

7/
4/

20
25

 1
6:

50
:1

9 Awards, Technology (like devices, tools or 
programs), Events, Sporting Teams

Religion (churches), Gambling (pokies) Advertisements at school events, Sponsor logos on 
school sporting uniforms, recognition in 
communications (like on our websites, in the media 
or on social media)

Wearing a sponsored uniform, Being photographed 
participating in a sponsored activity

7/
7/

20
25

 2
0:

28
:5

4 Awards, Events, Sporting Teams Religion (churches), Gambling (pokies) Advertisements in school newsletters, Sponsor 
logos on school sporting uniforms, recognition in 
communications (like on our websites, in the media 
or on social media)

Attending a sponsored event, Wearing a sponsored 
uniform, Being photographed participating in a 
sponsored activity
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Contribution ID Date Submitted Response Up Votes
112386 May 27, 2025, 12:17 PM I would like to see consideration around prohibiting both 

gambling and entities that promote gambling.
2

112403 May 27, 2025, 09:02 PM If the product does harm to children. On these grounds no 
fossil fuel, gambling, cigarette or alcohol sponsorship in 
schools.

1

112431 May 28, 2025, 09:38 PM Education should not attract sponsorship, it should be a 
fundamental right. Ban private schools and fund education 
properly.

3

112432 May 28, 2025, 10:22 PM Fundamentally wrong approach, if our civilisation is to 
continue then education should not need sponsorship.

3

112687 Jun 13, 2025, 11:55 AM Schools should not be a venue in which children can be 
advertised at. We have a serious shortage of ad-free 
spaces. Sponsorship=advertising.

1

112731 Jun 18, 2025, 01:25 AM School is for education, not exploitation - keep advertising 
and marketing out of our classrooms.

0

112769 Jun 20, 2025, 05:56 PM Fast food, junk food and soft drinks sponsorship needs to 
be kept out of schools. It is completely inappropriate with 
increased obesity.

0

112882 Jul 04, 2025, 01:33 PM Fossil fuel companies have no place in schools. We need 
to protect our kids from companies who don't have their 
best interests at heart.

0

113092 Jul 06, 2025, 10:10 PM Fossil fuel companies should not exploit our schools, they 
should not use our children as billboards, nor green wash 
the curriculum

0
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From: Matthews, David
To: EDU, EGMPGC
Subject: FW: FOR INFO: Corporate Sponsorship Policy Update
Date: Thursday, 4 December 2025 5:38:00 AM
Attachments: 20251120 - Approved Corporate Sponsorship Policy (002).DOCX

DRAFT Updated Corporate Sponsorship Policy - Communication materials (007).docx

Great – thank you!
 
Regards
David Matthews
 
From: Gutteridge, James <James.Gutteridge@act.gov.au> On Behalf Of EDU, EGMPGC
Sent: Wednesday, 3 December 2025 1:29 PM
To: Matthews, David <David.Matthews@act.gov.au>
Cc: EDU, EGMPGC <EGMPGC@act.gov.au>
Subject: FOR INFO: Corporate Sponsorship Policy Update

 

OFFICIAL: Sensitive - Legal Privilege

 
Hi David,
 
FYI, updated text in the Corporate Sponsorship Policy below and attached, and the draft
updated comms attached, which Paul doesn’t need you to re-clear.
 
2.16: Sponsorships that are offered as part of a procurement process and in-kind
sponsorships assessed to meet the definition of a procurement need to be
considered in line with the requirements of the Government Procurement Act 2001
(ACT).
 
James Gutteridge | A/g Executive Officer to Executive Group Manager, People, Governance and Communications
Phone: 02 6207 4537 | Email: james.gutteridge@act.gov.au
Governance | Education Directorate | ACT Government
220 London Circuit, ACT 2601 | GPO  Box 158 Canberra ACT 2601 | act.gov.au
 
I acknowledge the Ngunnawal people as traditional custodians of the ACT and recognise any other
people or families with connection to the lands of the ACT and region. I acknowledge and respect
their continuing culture and the contribution they make to the life of this city and this region.
 

 
From: Donne, Genevra <Genevra.Donne@act.gov.au> 
Sent: Tuesday, 2 December 2025 5:08 PM
To: EDU, EGMPGC <EGMPGC@act.gov.au>
Cc: Callaghan, Lauren <Lauren.Callaghan@act.gov.au>; Laurent, Kristen
<Kristen.Laurent@act.gov.au>; CFO EDU Office <CFOEDUOffice@act.gov.au>; EDU Governance
<EDUGovernance@act.gov.au>
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Subject: RE: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL: Sensitive - Legal Privilege

 
Thanks James. Please see the proposed update to the attached policy to address the
request.

2.16 Sponsorships that are offered as part of a procurement process and in-kind
sponsorships assessed to meet the definition of a procurement need to be considered in
line with the requirements of the Government Procurement Act 2001 (ACT).
 
Kind regards
 
 
Genevra Donne | Senior Director, Governance Policy and Procedure
Pronouns: She/her
You can call me directly on MS Teams
Phone: 02 6205 4277 | Email: genevra.donne@act.gov.au
Governance | Education Directorate | ACT Government
GPO Box 158 Canberra ACT 2601
www.education.act.gov.au | Facebook | Twitter | Instagram

We acknowledge the Traditional Custodians of the ACT, the Ngunnawal people. We acknowledge and respect their
continuing culture and the contribution they make to the life of this city and this region.

 
My employer supports me working flexibly, so I may email you outside of normal office hours. I don’t expect you to read
or respond outside of your normal work hours.

 

 
From: Gutteridge, James <James.Gutteridge@act.gov.au> On Behalf Of EDU, EGMPGC
Sent: Tuesday, 2 December 2025 1:19 PM
To: Donne, Genevra <Genevra.Donne@act.gov.au>; EDU, EGMPGC <EGMPGC@act.gov.au>
Cc: Callaghan, Lauren <Lauren.Callaghan@act.gov.au>; Laurent, Kristen
<Kristen.Laurent@act.gov.au>; CFO EDU Office <CFOEDUOffice@act.gov.au>; EDU Governance
<EDUGovernance@act.gov.au>
Subject: RE: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL: Sensitive - Legal Privilege

 
Hi Gen,
 
Thank you for this advice.
 
One last one, and then David is happy to discuss if he has questions following your response:
 
To help with specificity, could wording in the policy possibly look like: If during the course of a
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procurement in-kind sponsorship or donations are offered, these need to be considered in
line with the requirements of the Procurement Act
 
Thanks very much,
James
 
James Gutteridge | A/g Executive Officer to Executive Group Manager, People, Governance and Communications
Phone: 02 6207 4537 | Email: james.gutteridge@act.gov.au
Governance | Education Directorate | ACT Government
220 London Circuit, ACT 2601 | GPO  Box 158 Canberra ACT 2601 | act.gov.au
 
I acknowledge the Ngunnawal people as traditional custodians of the ACT and recognise any other
people or families with connection to the lands of the ACT and region. I acknowledge and respect
their continuing culture and the contribution they make to the life of this city and this region.
 

 
From: Donne, Genevra <Genevra.Donne@act.gov.au> 
Sent: Monday, 1 December 2025 6:16 PM
To: EDU, EGMPGC <EGMPGC@act.gov.au>
Cc: Callaghan, Lauren <Lauren.Callaghan@act.gov.au>; Laurent, Kristen
<Kristen.Laurent@act.gov.au>; CFO EDU Office <CFOEDUOffice@act.gov.au>; EDU Governance
<EDUGovernance@act.gov.au>
Subject: RE: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL: Sensitive - Legal Privilege

 
Thanks James.

Great question. Yes. It’s something we considered carefully during policy development –
especially as there had been an instance where a school was going through a procurement
process with the intention of going through a separate sponsorship process with the
business the following year to keep the processes separate. There is opportunity to
streamline the processes, provided fairness and transparency is demonstrated. This is why
we have encouraged expressions of interests to be called in response to unsolicited
sponsorship proposals. (In the course of any procurement, the procurement guidelines
need to be followed.)

Legal advice, received today, touches on the second question:
“The appropriate characterisation of a process is a matter of judgement after careful
consideration of the circumstances of each case. In particularly complex matters views
may vary as to whether or not a proposed process is a procurement process.”  
 
ACTGS has provided a new standard template for low value and low risk arrangements
where sponsorship of money is provided by a third-party. This approach triggers the need
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for advice and greater consideration of more complex arrangements; this is aligned with the
sponsorship arrangements across the Territory. Whether a sponsorship is a procurement
will be determined by the facts and circumstances of each arrangement and advice can be
sought from Procurement ACT for views on the application of the Government
Procurement Act to any proposed arrangement.

Happy to discuss if that would be helpful.
 
Kind regards
 
 
Genevra Donne | Senior Director, Governance Policy and Procedure
Pronouns: She/her
You can call me directly on MS Teams
Phone: 02 6205 4277 | Email: genevra.donne@act.gov.au
Governance | Education Directorate | ACT Government
GPO Box 158 Canberra ACT 2601
www.education.act.gov.au | Facebook | Twitter | Instagram

We acknowledge the Traditional Custodians of the ACT, the Ngunnawal people. We acknowledge and respect their
continuing culture and the contribution they make to the life of this city and this region.

 
My employer supports me working flexibly, so I may email you outside of normal office hours. I don’t expect you to read
or respond outside of your normal work hours.

 

 
From: Gutteridge, James <James.Gutteridge@act.gov.au> On Behalf Of EDU, EGMPGC
Sent: Monday, 1 December 2025 4:40 PM
To: Donne, Genevra <Genevra.Donne@act.gov.au>
Cc: Callaghan, Lauren <Lauren.Callaghan@act.gov.au>; Laurent, Kristen
<Kristen.Laurent@act.gov.au>; CFO EDU Office <CFOEDUOffice@act.gov.au>; EDU Governance
<EDUGovernance@act.gov.au>; EDU, EGMPGC <EGMPGC@act.gov.au>
Subject: RE: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL

 
Hi Gen,
 
Thanks again for this advice.
 
Can we just test that if, in the course of a procurement, a proponent offers sponsorship,
donations, or other in-kind services, then this offer would need to comply with the relevant
procurement guidelines?
 
And in contrast, if we receive a sponsorship offer, then, unless we've started a
procurement on this, this wouldn't be considered a procurement?
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Hope this is clear, and please let me know if we need to set up a quick discussion with
David on this.
 
Thanks,
James
 
 
James Gutteridge | A/g Executive Officer to Executive Group Manager, People, Governance and Communications
Phone: 02 6207 4537 | Email: james.gutteridge@act.gov.au
Governance | Education Directorate | ACT Government
220 London Circuit, ACT 2601 | GPO  Box 158 Canberra ACT 2601 | act.gov.au
 
I acknowledge the Ngunnawal people as traditional custodians of the ACT and recognise any other
people or families with connection to the lands of the ACT and region. I acknowledge and respect
their continuing culture and the contribution they make to the life of this city and this region.
 

 
From: Donne, Genevra <Genevra.Donne@act.gov.au> 
Sent: Monday, 1 December 2025 1:37 PM
To: EDU, EGMPGC <EGMPGC@act.gov.au>; Laurent, Kristen <Kristen.Laurent@act.gov.au>
Cc: Callaghan, Lauren <Lauren.Callaghan@act.gov.au>; CFO EDU Office
<CFOEDUOffice@act.gov.au>; EDU Governance <EDUGovernance@act.gov.au>
Subject: RE: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL

 
Thanks James. As part of the policy development process, we had asked the ACTGS to
review the outdated contract template and provide advice. There were a number of issues
raised about the 2016 template and ACTGS is working to develop a new standard contract
template to be used for straightforward/cash sponsorships.
 
Recently, when discussing the template, they raised the need to manage contractual
arrangements for sponsorships that are procurements differently to those that are not and
they are addressing this in their approach to the template and instruction. The policy and
procedure already acknowledge in kind sponsorships however the addition of a line that
specifies that in kind sponsorships may also be procurements is intended to draw the link
back to the procurement framework under which the sponsorship must be managed.
 
An in kind sponsorship (goods/services) may be a procurement (as defined by the
Government Procurement Act, in summary: goods or services acquired or disposed of by
any contractual means).
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I hope that provides clarity on the intent and context but please get in touch if any of that is
unclear or David requires further information.

Thank you
 
 
 
Genevra Donne | Senior Director, Governance Policy and Procedure
Pronouns: She/her
You can call me directly on MS Teams
Phone: 02 6205 4277 | Email: genevra.donne@act.gov.au
Governance | Education Directorate | ACT Government
GPO Box 158 Canberra ACT 2601
www.education.act.gov.au | Facebook | Twitter | Instagram

We acknowledge the Traditional Custodians of the ACT, the Ngunnawal people. We acknowledge and respect their
continuing culture and the contribution they make to the life of this city and this region.

 
My employer supports me working flexibly, so I may email you outside of normal office hours. I don’t expect you to read
or respond outside of your normal work hours.

 

 
From: Gutteridge, James <James.Gutteridge@act.gov.au> On Behalf Of EDU, EGMPGC
Sent: Monday, 1 December 2025 12:40 PM
To: Donne, Genevra <Genevra.Donne@act.gov.au>; Laurent, Kristen
<Kristen.Laurent@act.gov.au>
Cc: Callaghan, Lauren <Lauren.Callaghan@act.gov.au>; CFO EDU Office
<CFOEDUOffice@act.gov.au>; EDU, EGMPGC <EGMPGC@act.gov.au>; EDU Governance
<EDUGovernance@act.gov.au>
Subject: RE: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL

 
Hi Gen and Kristen,
 
David has indicated below that this wording requires further clarification, including details
on its intent.
 
Thanks,
James
 
James Gutteridge | A/g Executive Officer to Executive Group Manager, People, Governance and Communications
Phone: 02 6207 4537 | Email: james.gutteridge@act.gov.au
Governance | Education Directorate | ACT Government
220 London Circuit, ACT 2601 | GPO  Box 158 Canberra ACT 2601 | act.gov.au
 
I acknowledge the Ngunnawal people as traditional custodians of the ACT and recognise any other
people or families with connection to the lands of the ACT and region. I acknowledge and respect
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their continuing culture and the contribution they make to the life of this city and this region.
 

 
From: Matthews, David <David.Matthews@act.gov.au> 
Sent: Monday, 1 December 2025 12:09 PM
To: EDU, EGMPGC <EGMPGC@act.gov.au>
Subject: FW: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL

 
I don’t understand the proposed wording and its intent.
 
DM
 
From: Gutteridge, James <James.Gutteridge@act.gov.au> On Behalf Of EDU, EGMPGC
Sent: Monday, 1 December 2025 8:52 AM
To: Matthews, David <David.Matthews@act.gov.au>
Cc: EDU, EGMPGC <EGMPGC@act.gov.au>
Subject: FOR INFORMATION: Corporate Sponsorship Policy Update

 

OFFICIAL

 
FYI.
 
James Gutteridge | A/g Executive Officer to Executive Group Manager, People, Governance and Communications
Phone: 02 6207 4537 | Email: james.gutteridge@act.gov.au
Governance | Education Directorate | ACT Government
220 London Circuit, ACT 2601 | GPO  Box 158 Canberra ACT 2601 | act.gov.au
 
I acknowledge the Ngunnawal people as traditional custodians of the ACT and recognise any other
people or families with connection to the lands of the ACT and region. I acknowledge and respect
their continuing culture and the contribution they make to the life of this city and this region.
 

 
From: Donne, Genevra <Genevra.Donne@act.gov.au> 
Sent: Monday, 1 December 2025 8:35 AM
To: CFO EDU Office <CFOEDUOffice@act.gov.au>; Callaghan, Lauren
<Lauren.Callaghan@act.gov.au>
Cc: EDU, EGMPGC <EGMPGC@act.gov.au>; Laurent, Kristen <Kristen.Laurent@act.gov.au>; EDU
Governance <EDUGovernance@act.gov.au>
Subject: Corporate Sponsorship Policy Update

 

OFFICIAL
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Good morning Lauren
 
A minor addition has been made to the Corporate Sponsorship Policy definition of in kind
sponsorship following advice from the ACTGS. The following line has been added to
definition in the final policy and procedure at REC25/496537 and REC25/496535:

In-kind sponsorship may be a procurement and require management in accordance
with the ACT procurement framework.

 
Please advise if you have any concerns with the revision or would like any modifications
made.
 
The policy will be published shortly and we will be arranging information sessions with
Strategic Finance and Procurement next week to support the transition. 
 
Kind regards
  

Genevra Donne | Senior Director, Governance Policy and Procedure
Pronouns: She/her
You can call me directly on MS Teams
Phone: 02 6205 4277 | Email: genevra.donne@act.gov.au
Governance | Education Directorate | ACT Government
GPO Box 158 Canberra ACT 2601
www.education.act.gov.au | Facebook | Twitter | Instagram

We acknowledge the Traditional Custodians of the ACT, the Ngunnawal people. We acknowledge and respect their
continuing culture and the contribution they make to the life of this city and this region.

 
My employer supports me working flexibly, so I may email you outside of normal office hours. I don’t expect you to read
or respond outside of your normal work hours.
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ACT Education Directorate                    Corporate Sponsorship Policy 3 

1. Purpose 

1.1. This policy outlines the requirements and expectations of ACT Public Schools and 
Education Support Office (ESO) business areas when engaging in sponsorship 
arrangements. It aims to strengthen community connections and enrich academic 
outcomes through sponsorship and protect against harm to students and their 
educational experience. 

2. Policy Statement 

2.1. Education Directorate staff may seek sponsorship arrangements to provide enrichment 
opportunities for students or enhancements to the ACT public education system. 

2.2. The Directorate is committed to building positive relationships with the community. 
Staff are encouraged to consider ways of collaborating with community organisations to 
provide improved outcomes for schools and their community. 

Sponsors 

2.3. Potential sponsors are invited to contact ACT public schools or the Directorate to discuss 
sponsorship opportunities. 

2.4. The Directorate may only sponsor or receive sponsorships from organisations that are 
ethical and do not fall under the prohibited sponsors categories.  

2.5. Prohibited Sponsors under this policy are organisations that conduct their primary 
business in the following categories: 

• Adult industry/pornography 

• Alcohol products 

• Anything illegal 

• Armaments/weapons manufacturing or sale 

• Fossil fuels (gas, oil and coal) 

• Gambling 

• Tobacco products (including vapes) 

2.6. Religious groups are also considered a Prohibited Sponsor. The Education Act 2004 
requires that education in ACT government schools is non-sectarian, secular education. 
The Directorate must not promote or be seen to promote a particular religion over 
others. 

2.7. Organisations that conduct business under a prohibited sponsor category but not as 
their primary business, will be considered on a case-by-case basis. For example, local 
community clubs may provide age-appropriate functions and activities as well as 
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prohibited activities and will be considered according to the benefits and risks to 
students. 

2.8. The Directorate recognises that some legitimate businesses with ethical conduct may be 
prohibited from education sponsorships, however, the best interests of the child or 
young person must remain the primary consideration in all decisions. 

Sponsorship arrangements 

2.9. Sponsorship arrangements must demonstrate alignment with the values, purpose and 
goals of schools (for sponsorship in schools) and the Directorate.  

2.10. Sponsorship arrangements must not harm, discriminate against, or infringe upon the 
rights of students and staff. 

2.11. Sponsorship agreements must not limit or direct academic debate in the classroom, 
prevent freedom of thought and peaceful assembly, influence the curriculum or other 
school programs, or compromise professional standards and ethics of staff. 

2.12. Sponsorship benefits can be directed to a school, a group of schools or the Directorate. 
Sponsorship of an individual is not permitted.  

2.13. Sponsorships are not to cover essential educational products or services, including core 
teaching and learning activities, as these are covered by Government funding.  

2.14. Sponsorship arrangements must represent value for money, achieving the best possible 
outcome using the available resources. 

2.15. In-kind sponsorships should be carefully managed to ensure they are fair, transparent, 
and in the best interests of children and young people. This means clearly recording the 
goods or services provided, checking for any conflicts of interest, and regularly 
reviewing the arrangement to avoid any unfair advantage or influence. 

2.16. Sponsorships that are offered as part of a procurement process and in-kind 
sponsorships assessed to meet the definition of a procurement need to be considered in 
line with the requirements of the Government Procurement Act 2001 (ACT).  

2.17. Schools and the Directorate must undertake sponsorships in an ethical and fair manner, 
avoiding endorsement of a sponsor’s product or services and disclosing and managing 
perceived, potential or actual conflicts of interest. 

2.18. Sponsorship agreements must have end dates. 

2.19. Acceptance of a sponsor’s product or service must not be a requirement for students or 
staff to participate in the sponsored activity or program. Recognition of sponsorship 
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must be appropriate and limited, for example, no permanent acknowledgments such as 
naming buildings, and no essential items like general school uniforms should carry 
sponsor branding.  

2.20. Schools must not insist on students wearing clothing carrying the sponsor’s name or 
symbol or constrain those students from participating in the sponsored activity where 
students or their parents conscientiously object.  

2.21. Where there is doubt as to the suitability of a proposed sponsor or agreement, 
sponsorship negotiations should not proceed until advice has been sought from the 
Executive Group Manager, School Improvement (for schools) or the relevant Executive 
Group Manager or Deputy Director-General (for ESO).  

2.22. All proposed corporate sponsorship arrangements should be assessed for value for 
money, sponsor suitability, and potential risks, in accordance with financial 
management rules and approved in line with the relevant approval thresholds. 

3. Scope 

3.1. This policy applies to all ACT public schools, Principals, School Board members, 
Directorate staff, students, parents and carers, and members of the public.  

3.2. The policy does not cover: 

• donations 

• philanthropic efforts 

• the sale of advertising space, editorial comment, or advertorials 

• grants or discretionary funding provided to external individuals or organisations 
for a specific purpose 

• bequests which impose no obligations on the recipient and offer little or no 
rights or benefits to the provider 

• joint ventures or consultancies 

• bursaries, exhibitions, prizes, awards, competitions, scholarships or other forms 
of assistance or rewards. 

4. Context 

4.1. Sponsorship can provide a mutually beneficial and purposeful relationship between 
organisations or businesses and ACT public schools and the Directorate, contributing to 
strong schools and communities that value corporate social responsibility. 

4.2. Well managed sponsorship arrangements can be an effective way for the Directorate to 
raise awareness of key messages, policies, and initiatives, communicate organisational 
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goals, and strengthen relationships and communication with stakeholders and specific 
community audiences. 

4.3. The Public Sector Management Standards, Standard 4 Ethics, state that staff must not 
take or seek to take improper advantage of their position in order to obtain benefits for 
themselves, their family or any other person or organisation. 

5. Responsibilities 

5.1. Director-General:  

• Approve ESO initiated sponsorship agreements greater than $50,000. 

5.2.  Deputy Director-General: 

• Approve school-initiated sponsorship agreements greater than $50,000. 
• Provide advice on and, at times, assist with negotiation for sponsorship of system-

wide activities. 

5.3. Executive Group Managers: 

• Approve ESO initiated sponsorship agreements between $25,000 to $50,000.  
• Provide advice on and, at times, assist with negotiation for sponsorship of system-

wide activities. 

5.4. Executive Group Manager School Improvement: 

• Approve school-initiated sponsorship agreements between $25,000 to $50,000.  
• Provide advice on and, at times, assist with negotiation for sponsorship of school 

sponsorship activities. 

5.5. Executive Branch Managers: 

• Approve ESO initiated sponsorship agreements less than $25,000.  
• Provide advice on and, at times, assist with negotiation for sponsorship of system-

wide activities. 
• Monitor adherence to the principles and mandatory procedures of this policy. 

5.6. Principals, managers and project leads:  

• Ensure sponsorship arrangements comply with this policy, assess risk and document 
and manage any perceived, potential or actual conflicts of interest. 

• Follow the process set out in the Corporate Sponsorship Procedure when 
considering a sponsorship opportunity. 

• Retain sponsorship agreements in accordance with the Territory Records Act 2002. 
• Consult with Strategic Finance and Procurement if an external organisation is 

negotiating similar sponsorship arrangements with multiple schools. 
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ACT Education Directorate                    Corporate Sponsorship Policy 7 

5.7. School Boards:  
• Ensure details of all sponsorship income and expenditure are included in the 

school’s annual report, including details of how each sponsorship benefitted 
students. 

5.8. Policy Owner:  

• Maintain a central sponsorship register. 
• Provide advice and support to schools and the ESO on the policy and procedures. 

6. Monitoring and review 

6.1. The Policy Owner monitors the policy. This includes an annual scan of operation and 
review. A full review of the policy will be conducted within a five-year period or earlier 
as required. 

7. Contact 

7.1. For support contact the Strategic Finance and Procurement Branch on (02) 6205 5429 or 
email CFOEDUOffice@act.gov.au. 

8. Feedback 

8.1. Any feedback about this policy, should be raised with the policy owner. Refer to Contact 
information above.  

9. References 

9.1. Definitions 

• Bequests: Transferring private property such as cash, securities and/or other assets 
to a school or directorate as specified in a will. 

• Donations: A donation is a one-off, unconditional gift that has no requirement for 
benefits in return.  

• Consultancies: A particular type of contract implemented primarily to perform a 
discrete task for an entity that facilitates decision-making through provision of 
expert analysis and advice, and/or development of a written report or other 
intellectual property. 

• Grants: Discretionary funding provide to external individuals or organisations for a 
specified purpose directed at achieving goals and objectives consistent with 
government policy, where the grant recipient is selected on merit against a set of 
criteria. 
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• In-kind support (also bartering): This kind of sponsorship is where a sponsor 
provides services or goods instead of cash. Sometimes this is called ‘value in kind’ or 
‘contra’ sponsorship. In-kind sponsorship may be a procurement and require 
management in accordance with the ACT procurement framework. 

• Joint ventures: A business arrangement where two or more parties agree to pool 
their resources for the purposes of accomplishing a specific task. 

• Philanthropy: Charitable giving to human causes on a large scale. Acts of 
philanthropy include donating money to a school, or raising money to donate to a 
school. 

• Prohibited Sponsors: are religious groups or organisations with a primary business 
that is deemed harmful or potentially harmful to children and young people. This 
includes businesses that provide products or services that are harmful, illegal or are 
not age appropriate for students.  

• Sponsorship: is the negotiated provision of funds or in-kind support through the 
provision of goods or services to ACT public schools or the Directorate in exchange 
for advertising, publicity or other benefits. 

o Incoming sponsorship is an arrangement in which the Education Directorate or 
an ACT public school seeks and receives a financial or in-kind support provided 
by external individuals, organisations, businesses, or government entities. This 
support is typically intended to enhance educational programs, facilities, 
student experiences, or community engagement. 

o Outgoing sponsorship is an arrangement of financial or in-kind support provided 
by an ACT public school or the Directorate to external individuals, community 
organisations, events, or initiatives. 

• Sponsorship agreement: is a legal agreement outlining the negotiated terms for a 
sponsorship. 

9.2. Legislation 

• Children and Young People Act 2008 
• Crimes Act 1900 (Cth) 
• Education Act 2004 
• Financial Management Act 1996 
• Government Procurement Act 2001  
• Public Sector Management Act 1994 
• Public Sector Management (ACT Public Sector) Code of Conduct 2022 
• Territory Records Act 2002 

9.3. Implementation Documents  

• Corporate Sponsorship Procedure 
• Corporate Sponsorship Application Form 
• Corporate Sponsorship Assessment Form 
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• Corporate Sponsorship Agreement Template 

9.4. Related Policies and Information  

• Charter of Procurement Values  
• Conflict of Interest Policy (ACTPS) 
• Community Use of School Facilities Procedures 
• Design and Brand Guidelines  
• Director-General Instructions.docx (Internal) 
• Gifts, Benefits and Hospitality Policy (ACTPS) 
• Risk Management Policy  

 

RECORD 9

Page 17 of 21



Project: Corporate Sponsorship Policy update 
Directorate/Business Unit: Governance, Education Directorate 

Launch/release date: November 2025 

 

 

Approved by:  
Action officer: Lizzy Green  
Date: October 2025 

Communication materials 
ConnectED article 
The Corporate Sponsorship Policy update reflecting your feedback 

Following consultation earlier in the year, the Corporate Sponsorship Policy has been updated. The 
updates were led by Senior Director, Governance Policy and Procedure, Genevra Donne.  

“The updated policy, procedure and implementation documents reflect the consultation feedback, 
providing clearer guidance through a logical, risk-based decision-making process aimed at improving 
transparency and building public trust over time,” Genevra said.  

Consultation showed strong support for banning sponsorships from gambling and fossil fuel companies, 
with a preference for arrangements with small, local businesses. While current prohibited categories were 
supported, views were mixed on businesses indirectly linked to them; local clubs were generally 
considered acceptable, unlike online betting companies. There was also support for excluding religious 
groups as sponsors so as not to appear to preference any one religion over another. By law, ACT public 
schools must have non-sectarian, secular education. School staff emphasised the need for clear 
sponsorship processes and supported a risk-based approach to assessing appropriate sponsorship activities 
and benefits. A listening report summarising feedback is available on Your Say Conversations. 

As a result of this consultation, 3 categories of prohibited sponsors have been added to the policy. These 
include organisations that conduct their primary business in fossil fuels (gas, oil and coal) or gambling, and 
religious groups (e.g. churches).  

“These changes mean that the ACT is the first Australian state or territory to explicitly ban fossil fuel from 
sponsorship in public schools,” Genevra said.  

Other changes to the policy, procedures and implementation documents include:  
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• a simplified sponsorship agreement approval process 
• inclusion of risk-based guidance 
• addition of an Application for Sponsorship Form to enable staff to assess if prospective 

sponsors align with school values, have ethical business practices and are not primarily involved 
in prohibited activities, and 

• addition of an Incoming Sponsorship Assessment Form to assist schools and Education Support 
Office staff to conduct a risk-based assessment of sponsorship proposals. 

If you manage corporate sponsorship requests and arrangements, you need to know that: 

• there are changes to decision-makers and delegation. The updated policy states that school 
boards no longer approve sponsorship, this is delegated to principals or ESO executive 
(according to sponsorship amount). However, school boards do approve the budget and may be 
consulted on prospective sponsorship and endorse agreements 

• thresholds have been established to assist decision-makers to make consistent and fair 
decisions that align with the updated policy, and  

• the updated policy material provides increased clarity around probity, responsibilities, 
assessment, evaluation and the maintenance of a central sponsorship register. 

“Thank you to everyone who contributed to the consultation. Your input helped us to shape the updates 
and ensure we met your needs and requirements for a modern corporate sponsorship policy,” Genevra 
said.  
 
You can access the policy, procedure and implementation documents via the policy register.  

Bulletin content 
Title: Updates to the Corporate Sponsorship Policy  

Status: For information 

Audience: Business Managers, ESO staff, Principals 

Content:  

The Corporate Sponsorship Policy has been updated to reflect consultation feedback, providing clearer 
guidance and decision-making processes aimed at improving transparency and building public trust over 
time.  

Three categories of prohibited sponsors have been added to the policy. These include: 

• organisations that conduct their primary business in fossil fuels (gas, oil and coal)  
• organisations that conduct their primary business in gambling (e.g. casinos, betting companies), 

and  
• religious groups (e.g. churches).  

These changes were introduced to reflect community consultation outcomes and increase alignment with 
legislation and government initiatives. For example, there was support for excluding religious groups as 
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sponsors so as not to appear to preference any one religion over another. By law, ACT public schools must 
have non-sectarian, secular education. 
 

You can read more about the updates and what they mean for you on ConnectED.  

Contact details:  
Governance Policy and Procedure  
EDUGovernance@act.gov.au  

Social media 

We heard your feedback on corporate sponsorship and changes are coming in term 1, 2026! 

Significantly, 3 categories of prohibited sponsors have been added to the updated Corporate Sponsorship 
Policy: 

� organisations that conduct their primary business in fossil fuels (gas, oil and coal)  

� organisations that conduct their primary business in gambling, and  

� religious groups (e.g. churches). 

This makes the ACT the first Australian state or territory to ban fossil fuel from sponsorship in public 
schools. 

These changes were introduced to reflect community consultation outcomes and increase alignment with 
legislation and government initiatives. For example, there was support for excluding religious groups as 
sponsors so as not to appear to preference any one religion over another. By law, ACT public schools must 
have non-sectarian, secular education. 

You can read the updated policy on our website.  

Your Say Conversations update 
Text to be added to the bottom of the ‘About the project section’: 
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Approved by:  
Action officer: Lizzy Green 
Date: October 2025 

Following consultation, the Corporate Sponsorship Policy has been updated. Significantly, 3 categories of 
prohibited sponsors have been added to the policy. These include organisations that conduct their primary 
business in fossil fuels (gas, oil and coal) or gambling, and religious groups (e.g. churches). The updated 
policy is in effect from term 1, 2026.  

These changes were introduced to reflect community consultation outcomes and increase alignment with 
legislation and government initiatives. For example, there was support for excluding religious groups as 
sponsors so as not to appear to preference any one religion over another. By law, ACT public schools must 
have non-sectarian, secular education. 
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